
STAFFING
The President of the Department of Chamorro Affairs oversees the I Sengsong Chamorro 
(Chamorro Village) and works closely with the employees of ISC.  I Sengsong Chamorro division 
has 6 full-time employees consisting of a Manager, Administrative Assistant, Maintenance      
Supervisor, Program Coordinator I and (2) Laborers.

I Sengsong Chamorro (Chamorro Village) 
A Report To Our Citizens 
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Website: www.dca.guam.gov
Email: chamorrovillage@dca.guam.gov
153 West Marine Corps Drive
Suite 201
Hagåtña, Guam 96910
Tel: (671) 475-0377/75
Fax: (671) 475-0376

Mission Statement
In keeping with the spirit of Public Law No. 14-154, which is to provide and maintain a 
facility that will promote local products and produce of Guam, the Department of 
Chamorro Affairs will strive to achieve its mission through the encouragement, promotion 
and support of local products of Guam, and through the showcasing of Guam's culture and 
traditions.

GOALS

(a) To foster an environment that 
promotes local products, and the native 
cultures/traditions of Guam.

(b) To provide support facilities for 
seminars, workshops, fairs and special 
activities for the local community.

(c) To create and promote an 
incubator environment for 
entrepreneurial businesses to grow  and 
eventually expand into the open market.

(d) To develop a comprehensive 
marketing program that would promote 
the business activities within the 
Chamorro Village.

TABLE OF CONTENTS

Mission Statement/Overview 1
Performance Reports 2
Financial Reports 3
Future Outlooks 4

ABOUT I SENGSONG CHAMORRO (CHAMOROR VILLAGE)

 The Guam Public Market was originally created as an entity of the Department of Commerce in 
1978, through Public Law No. 14-154, Section 47400 of the Government Code.  The primary 
mission of the public market is: To maintain and operate under its control a public market or 
markets for Guam products at such place or places as the Director may deem proper.  Any such 
market shall be maintained and operated at all times in a sanitary and orderly manner beneficial 
to both producers and patrons alike.  Producers and sellers desiring to use space within such 
market to display or sell their produce shall be levied a uniform fee based on the amount of space 
used and period of such use.

 In showcasing the pride of Guam's culture and traditions, the concept of a 'Chamorro Village' 
became the intended facility design theme concept.  In 1990 and 1991, the public market 
redevelopment project was approved by the Governor and the Legislature through bond issue 
authorized by Public Law No. 20-14 and appropriation contained in Section 14 of Chapter III 
of Public Law 21-03.

 April 8, 1998, Wednesday Night Market opened.
 In 1999, Chamorro Village, Wednesday Night Market was selected the Most Outstanding 

Local Tourism Attraction in 1998 by the Guam Visitors Bureau, Excellence In Tourism 
Award.

 March 2002, Public Law 26-76, abolished the Department of Commerce and transferred the 
ISC division to Guam Economic Development and Commerce Authority (GEDCA).

 June 2002, Governor’s Executive Order, 2002-14, transferred ISC to the Department of 
Chamorro Affairs.

 Sept. 2005, Public Law 28-68, officially transferred the ISC division to Chamorro Affairs
 June 22nd to July 18th, 2012, supported Buy Local Campaign at ISC.
 May 2006, Chamorro Village was selected the Outstanding  Contribution to Tourism by the 

Guam Visitors Bureau, Excellence In Tourism Award.
 In 2013, Chamorro Village was nominated as the Most Outstanding Local Tourism Facility by 

the Guam Visitors Bureau, Excellence In Tourism Award.
 In 2013, Chamorro Village Maintenance was nominated for Integrity by the Governor’s 

MagPro Award of Excellence for Public Service
 December 5, 2014, I Sengsong Chamorro celebrated its 20th Anniversary.
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Performance Reports 

NUMBER OF MERCHANTS 2013 2014

Local Products: Dry Goods/Local and 
Contemporary Arts & CraŌs 25 26

Food 14 14

Produce 2 2

Nursery 0 0

Seafood / Aquaculture 0 0

Tradional Arts/CraŌs/Acvies 2 2

TOTAL 43 44
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2013 2014

Retail 69 72

Food 20 20

Produce 11 10

Nursery 1 1

TOTAL 101 103
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NUMBER OF ACTIVITIES 2013 2014

Private Pares 15 19

Meengs 1 2

5K Run/Walk Events 16 16

Car Wash 30 32

TOTAL 62 69
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Financial Reports 

FINANCIAL STATEMENT REVENUES 
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FINANCIAL STATEMENT EXPENSES

I SENGSONG CHAMORRO (CHAMORRO VILLAGE)
Audit Financial Statement

Revenues 2013 2014
Lease revenue $489,951 $499,156 
Other Income $4,371 $8,030 
Appropriaons $0 $0 
Fundraising $0 $0 
Grants and donaons $0 $0 

Total Revenues $494,322 $507,186 

Expenses:
Ulies $212,456 $248,851 
Contractual $166,677 $177,542 
Meals and Entertainment $66,244 $59,400 
Miscellaneous $10,944 $16,638 
Supplies $9,869 $11,113 
Communicaons $10,392 $9,577 
Cost of funding acvies $0 $0 
Oĸce Expense $6,938 $4,111 
Markeng and Promoons $0 $0 
Travel $0 $0 
Cost of goods sold $0 $0 
Rent $2,673 $2,389 
Adversing $1,803 $770 

Total Expenses $487,996 $530,391 

Change in net        
Posion $6,326 ($23,205)

Net posion at beginning of year $40,864 $34,538 

Net posion at end of year ($34,538) ($57,743)
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FUTURE OUTLOOK

 The Chamorro Village will be updating its Rules 
and Regulations by 2016.  

 The Chamorro Village will be expanding it       
operation to include 32 Guma I Sengsong Village 
Houses that will be used for the 12th FESTPAC    
Festival Village.

 Promoting more local operations at the Chamorro 
Village.

 Upgrades and Improvements of the facility.
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We value your feedback!

Did you find this report 
informative?  Is there other 
information you would like to see?  
Please let us know by contacting 
the Chamorro Village Office at 
chamorrovillage@dca.guam.gov

Upcoming Future Outlooks 


